
 
 

23rd Annual ENETS Conference  
for the Diagnosis and Treatment of Neuroendocrine Tumor Disease 

4 – 6 March 2026 
 

Poster Guidelines 
All accepted abstracts are eligible for e-poster presentation. 

New in 2026:  

Posters will be presented as e-posters only! There will be no poster walls for printed posters,  

and authors should not bring printed posters to the conference. 

Instructions for Preparing a E-Poster 

All e-posters will be accessible to all conference participants on e-poster stations and on the online 
conference app during the event. After the event, it will be exclusively available to conference participants 
in the poster gallery via the myENETS user area on www.enets.org. 

• Poster presentation: E-posters only!  

• Orientation: E-posters will be displayed horizontally (landscape). 

• Template: We recommend using the official ENETS poster template, available as a PowerPoint file 
on the conference website.  

• Logo Usage: Ensure compliance with the ENETS logo branding guidelines when including the 
ENETS logo. 

• Poster ID Display: You must clearly display your Poster ID (e.g. A01, A 02…) on the top right 
corner of your e-poster. This number will be emailed to all poster presenters before the 
conference and will also appear in the abstract booklet and in the conference programme. 

• Restrictions: Names and/or logos of pharmaceutical companies MUST NOT appear on the e-
posters. Use the term “industry-sponsored” instead.  

• Format and Upload: E-posters must be submitted as a 1-page PDF file in landscape (horizontal) 
format by Monday, 23 February, 23:59 CET. A confirmation e-mail will be sent once your upload 
is successful.  

Poster videos 

Authors also have the option to upload a short video (maximum 2 minutes) summarising their poster.  
Poster videos will be accessible to all conference participants via the online conference app during the 
event and will also be displayed at on-site e-poster stations. After the event, they will remain available 
exclusively to conference participants in the poster gallery via the myENETS user area at www.enets.org. 

• Format and length: Videos must be submitted in MP4 format and should not exceed 2 minutes 
in length.  

http://www.enets.org/
https://enetsconference.org/files/enets/customer/media/pdf/abstracts_posters/ENETS_2025_Poster_A1_Template.potx
https://enetsconference.org/files/enets/customer/media/pdf/ENETS-Branding-Guidelines.pdf
https://enetsconference.org/files/enets/customer/media/pdf/ENETS-Branding-Guidelines.pdf
http://www.enets.org/


 

               ENETS Poster Guidelines 2026 

___________________________________________________________________________ 

 
European Neuroendocrine Tumor Society e.V. (ENETS) | Langenbeck-Virchow-Haus | Luisenstr. 58/59 | 10117 Berlin | Germany 

www.enets.org | office@enets.org | VAT Nr.: DE252810143 | Amtsgericht Charlottenburg Nr. VR 23838 B 

Page | 2 
 

• Subtitles: Poster videos may be displayed at on-site e-poster stations where audio playback is not 
available. To ensure that viewers can fully understand the content, authors are therefore strongly 
recommended to include subtitles if their video contains spoken narration or commentary. 

• Upload: A link to the online upload platform will be provided along with abstract confirmation.  

• Restrictions: Names and/or logos of pharmaceutical companies MUST NOT appear in poster 
videos. Use the term “industry-sponsored” instead.  

• Logo usage: Ensure compliance with the ENETS logo branding guidelines when including the 
ENETS logo. 

Tips for Designing an Effective and Engaging E-Poster 

An optimal poster layout will attract the attention of other participants when viewed on screens. Create an 
eye-catching design while maintaining professionalism. 

• Include the abstract title, authors, institution, and institution’s location at the top of the ENETS 
poster frame.  

• The abstract title should serve as the headline and is a key element participants see when 
searching for or browsing e-posters. 

• Organise your poster into clear sections reflecting the abstract format (Introduction/ Background, 
Aims /Objectives, Methods, Results, Conclusions). 

• Ensure readability on digital displays and small screens: 

o Use colour strategically to create clear contrast between sections. 

o Avoid difficult-to-read colour combinations. 

o Limit the use of large tables and focus on using graphs to present data clearly. 

• Highlight the main findings with a clear “take-home message” placed prominently on the poster. 

• Write conclusions in a sufficiently large font, as this section is often viewed first in digital poster 
browsing. 

• Clearly present the scientific question and its key answer to engage participants who may view 
the poster briefly. 

I you have any questions, please contact office@enets.org. 

 

Thanks, 

ENETS Office 
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